STORY-TELLING
An effective training tool
Simple tales have profound messages,
which, if employed effectively, can actually
make a difference to professional lives.
Read on to find out how Corporate Myth
Training or CMT is gaining prominence
among companies
BY MURLI MENON
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Take for instance, this story:

our Jataka tales took on a Japanese hue

An elderly woman walks into a store and

and appear

tells the employee behind the counter that
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and
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unconscious
minds of trainees.
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